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 Appendix A1: Note on Methodology 1 

A1 – Note on Methodology 

WIK-Consult began the data collection phase of the study by gathering basic 
information about the sector from postal specific internet sites, reports published by 
national regulatory authorities (NRAs) and competition authorities, annual reports of 
universal service providers (USPs), and statistics from the Universal Postal Union 
(UPU) and EUROSTAT. WIK-Consult also sought information publicly available from 
competing postal operators (CPOs), associations of consumers, business mailers, and 
unions related to the postal sector. Desk research also included recent postal studies 
commissioned by the European Commission. 

The heart of the information collection process, however, was a detailed computerised 
questionnaire posted on a secure internet site established for this survey. More than 
1,000 questions were grouped into 24 “question modules”, each containing 10 to 40 (or 
more, in a few cases) questions dealing with a specific topic. See Table A1. Despite the 
large number of questions required by the breath of the study, every effort was made to 
ease the process of completing the questionnaires. The great majority of questions 
required only selection from among standardised answers (yes/no, look up, or multi-
select questions) or entry of simple numerical data.  

Table A1 Question modules 

 Question module NRA USP 
101LW Laws X  
102RG Regulations and secondary legislation X  
211RF Regulatory framework X  
212US Universal service X  
214RA Reserved area X  
215SR Special rights and legal differences X  
216AL Authorisation and licensing X  
217PR Price regulation X  
218SP Special tariffs X  
219AS Transparency of accounts X X 
220QS Quality of service X X 
221CR Complaints and redress X X 
231CD USP collection and delivery  X 
232TD USP technological development  X 
233PP USP price performance  X 
234MS Market structure analysis X X 
235DS Demand structure analysis X X 
301MS USP market share data X X 
320UP USP corporate data  X 
321US USP universal service data  X 
322PR USP universal service prices  X 
323VO USP postal volume data  X 
324RV USP postal revenue and cost data  X 
331NR National regulatory authority data X  
  16 14 
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Three types of question modules were employed. The 100-series of question modules 
requested information on postal laws and regulations. The 200-series of question 
modules requested information on various feature of postal regulations, operations, and 
market development. The 300-series of question modules asked for year by year data 
for the six years from 1998 to 2003. In the 300-series question modules, the respondent 
was also requested to indicate for each item whether the information provided was 
available for public disclosure or considered confidential; where data was not provided, 
the participant was asked to indicate whether the reason was unavailability, commercial 
sensitivity, administrative burden, or other reason.  

Different participants were asked to complete different question modules. The main 
burden fell on the NRAs and UPS, who were asked to complete 16 and 14 question 
modules, respectively. 

WIK-Consult explained the objectives of the study and details of the internet survey to 
interested parties in a public workshop in Brussels on December 5, 2005. In this 
workshop and in a subsequent meeting with representatives of customer and consumer 
associations,1 WIK encouraged the broadest possible participation in this survey. All 
stakeholder groups were contacted. NRAs,2 and USPs received their access codes by 
e-mail at the start of the internet survey. National consumer and business associations, 
and large mailers were asked for interviews. The number of participants in the internet 
survey and the number of completed responses are shown in Table A2.  

Table A2 Number of potential participants in the internet survey and return 

Countries Organisation Number of participants Number of answered questionnaires  
MS USP 25 24 

 NRA 25 25 
EEA USP 3 2 

 NRA 3 2 
CC USP 4 2 

 NRA 4 3 
Total  64 58 
Notes: 

 

The internet survey was open for data entry by respondents from December 21 until 
March 10, 2006. An initial deadline of January 27, 2006, was extended several times to 
give respondents more time to complete the question modules. Preliminary results were 
presented at the second public workshop in Brussels on February 21, 2006. Following 
this workshop respondents have been asked to provide comments and corrections 
which were taken into account in the final report. 

                                                 

 1 Meeting of the Postal Users’ Group (PUG) on December 21st , 2005. 
 2 National regulatory authorities and Ministries responsible for the postal sector have been asked to 

complete the questionnaire collaboratively.  
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WIK-Consult has sought to evaluate the reliability of data in this report by several 
methods. First, the questionnaire asked for key information in several different ways in 
order to provide a basis for the assessing the internal consistency of answers. Second, 
in certain areas, similar questions have been posed to USPs and NRAs in order to 
cross-check the information. Third, missing information and inconsistencies have been 
addressed in numerous talks at different opportunities, telephone interviews and by 
written communication. 

Table A3 Number of interviews with business mailers, consumer and customer 
associations 

 Number of interviews Member states covered 
Business Mailers 6 BE, CZ, DE, HU, NL, IS 

Consumer Associations 9 AT, CZ, DE (2), DE (EU Con), FI, HU, 
PL, UK 

Direct marketing associations 2 PL, SI 
Mail ordering associations 2 DE 
Total 19 10 

 

Additionally interviews have been carried out, face by face or by phone, with 
representatives of the Belgian and the Dutch USP, the Belgian NRA (IBPT) and a 
number of consumer and customer associations (Table A2, after contacting in sum 
more than 250 mailers or associations). Furthermore, interviews have been carried out 
with two German licensees (Postcon eG and PIN AG), and four private equity 
companies (3i, Fortis, Odewald & Cie, Trimoteur B.V.). 

As far as possible missing information has been completed by using secondary source 
data. The most important indicators concerned and the respective secondary sources 
used are listed in the following table. 

Table A4 Use of secondary sources 

Indicators Secondary source 
Market structure information Reports provided by NRAs (see App. A2) 
Postal outlets and street letter boxes UPU Postal Statistics (last wave: 2004) 

Mergers & acquisitions Annual reports (2000-2005),  
Press Notices 

Financial data of USPs Annual reports (2000-2005) 

Employment data of USPs Annual reports (2000-2005),  
UPU Postal Statistics 

Volume information of USPs Annual reports (2000-2005),  
UPU Postal Statistics 

Price information of USPs Price lists, USP websites 
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A3 – Regulatory Data by Country 

This appendix summarizes the regulatory information developed in this study organized 
by individual country. Each country report consists of a standard table of answers to 
questions designed to reveal key features of the regulatory framework and the manner 
in the Postal Directive has been implemented.  

The primary source for this appendix is a survey of National Regulatory Authorities 
conducted as part of this study. The full text of the survey questionnaire is set out in 
Appendix B. For each item of information, a reference to the original survey question 
may be found at the left hand side of each page. In some cases, initial answers by 
NRAs have been modified to reflect additional comments or follow-up answers by the 
NRAs or further research by WIK.  

The 25 Member States of the European Union are presented first. The next section 
presents data from the three countries of the European Economic Area: Norway, 
Iceland and Liechtenstein. The third section includes reports from three countries that 
are candidates to join the European Union: Bulgaria, Croatia, and Romania. A fourth 
candidate country, Turkey, was invited to participate in this study but did not provide 
any information. 

For brevity, these tables use the following abbreviations: 

 FSC = fastest standard category (of universal service) 

 2d FSC = second fastest standard category (of universal service) 

 GA = general authorisation 

 NCA = national competition authority 

 NRA = national regulatory authority 

 UPU = Universal Postal Union 

 US = universal service 

 USO = universal service obligation 

 USP = universal service provider 

 VAT = value added tax 





Key to Country Data

Regulatory Framework

1 Percent of EU letter post.

2 Date of current postal law.

3 Number of amendments since 1997.

4 Directive 1997/67 transposed?.

5 Directive 2002/39 transposed?.

6 Postal Ministry.

7 Public postal operator.

8 Legal status of USP.

9 Percent of USP owned by government.

10 Governing body of USP.

11 Number of USP directors appt'd by govt.

12 Total number of USP directors.

13 Term of USP directors (years).

14 Cause for dimissing USP directors.

15 Primary responsibility for competition rules?.

16 Can NRA enforce competition rules?.

17 Do NRA and NCA share information.

Universal Service

1 Density rules for postal outlets? (A: no minimum standard; B: minimum number of access 
points; C: maximum distance to inhabitants; D: access point required in municipalities 
exceeding certain population; E: specific number per community; F: other)

.

2 Can USP replace post offices with agencies?.

3 Can USP close post offices on its own?.

4 Standards for minimum density of collection boxes? (see key for postal outlets above).

5 Delivery days per week required by USO?.

6 Any regions not getting required deliivery frequency?.

7 Percent of population not getting required delivery frequency.

8 Does USO include delivery of parcels?.

9 Collection days per week required by USO?.

11 Maximum weight of parcels in domestic USO?.

12 Maximum weight of parcels in cross border USO?.

13 Domestic postal services in USO? (A: priority mail; B: non-priority or 2d class mail; C: 
addressed direct mail; D: newspapers & magazines; E: parcels; F: other)

.

14 Postal law limits transport of dangerous goods?.

15 Postal law ensures confidentiality of correspndence?.

16 Postal law includes data protection?.

17 Postal law prohibits discrimination based on religion, politics, etc.?.

18 Postal law ensures users receive detailed, up-to-date information on universal service?.

Reserved Area and Special Rights

1 Is there a reserved area?.

2 Does reserved include correspondence?.

3 Weight limit for reserved area.

4 Price limit for reserved area (multiple of rate for lowest weight FSC item).

5 Same reservation over direct mail?.

6 Same reservation for outgoing  cross-border mail?.

7 Economic study on scope of reservation?.
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8 Does USP have special VAT treatment.

9 VAT: USP products covered.

10 USP products given UPU customs rules (A: letter post; B: M-bags; C: low value parcels; D: 
high value parcels; E: express; F: freight)

.

11 Does NRA regulate downstream access to USP?.

12 Does NRA regulate PO box access?.

13 Does NRA regulate address database?.

14 Does USP have special right to place collection boxes along public highway.

Authorisation of Postal Operators

1 Universal services: licence needed?.

2 Scope of licence.

3 Conditions to ensure essential requirements (A: confidentiality; B: dangerous goods; C: data 
protection; D: environment)

.

4 Conditions to ensure universal service (A: univ. serv. obligation; B: service quality; C: user 
rights; D: comply reserved area; E: univ. serv. fund)

.

5 Conditions to ensure other requirements (A: minimum finances; B: technical ability; C: other).

6 Licence procedure applies to all operators?.

7 Number of licences for US in 2005.

8 Universal service: General Authorisation needed?.

9 Scope of general authorisation?.

10 Conditions to ensure essential requirements (see key above).

11 Conditions to ensure universal service  (see key above).

12 Conditions to ensure other requirements  (see key above).

13 GA procedure applies to all operators?.

14 Number of GAs for US in 2005.

15 Non-universal service: GA required?.

16 Number of GAs for non-US in 2005.

Tariff Principles

1 Scope of price regulation.

2 NRA determines product costs?.

3 NRA determines product volumes?.

4 NRA regulates unit costs (productivity)?.

5 Scope of  uniform tariff rule.

6 Delivery as percent of total costs.

7 Individual agreements as percent of letter post.

8 Are individual agreements geared to cost?.

9 Has NRA adopted standard for affordability?.

10 Annual cost of postage for non-business mailer (Euro).

11 Scope of ex ante price regulation.

12 Scope of price cap price regulation.

13 Index used in price cap regulation.

14 Scope of ex post price regulation.

15 Does NRA ensure terminal dues are cost-based?.

16 Does NRA have complete data on special tariffs?.

17 Can NRA calculate avoided costs for special tariffs?.

18 NRA's definition of "avoided costs".

19 Special tariffs offered for correspondence?.
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20 Sp. tariffs for corresp: criteria (A: volume; B: mail preparation; C: transport; D = other).

21 Sp. tariffs for corresp: maximum discount (%).

22 Sp. tariffs for corresp: based on avoided costs?.

23 Sp. tariffs for corresp: % of all correspondence.

24 Sp. tariffs for corresp: transparent?.

25 Sp. tariffs for corresp: available to consolidators?.

26 Sp. tariffs for corresp: available to private operators?.

27 Sp. tariffs for direct mail: maximum discount (%).

28 Sp. tariffs for direct mail: % of all direct mail.

29 Sp. tariffs for parcels: maximum discount (%).

30 Sp. tariffs for parcels: % of all parcels.

Accounts of Universal Services Providers (USPs)

1 First year of USP accounts separating reserved and non-reserved services.

2 Is USP legally obliged to separate accounts for each reserved service?.

3 Is annual cost and revenue data for each reserved service provided NRA?.

4 Number of different reserved service accounts.

5 Is USP legally obliged to separate accounts for each non-reserved universal service?.

6 Is annual cost and revenue data for each non-reserved universal service provided NRA?.

7 Number of different non-reserved universal service accounts.

8 Is USP legally obliged to separate accounts for each individual agreement?.

9 Is annual cost and revenue data for each individual agreement provided NRA?.

10 Is USP legally obliged to separate accounts for upstream and downstream costs of products 
provided under special tariffs?

.

11 Is annual cost and revenue data for the upstream and downstream portions of products 
subject to special tariffs provided NRA?

.

12 Has NRA approved USP's cost allocation system?.

13 Year of approval of USP costing system.

14 Can the NRA calculate street carrier costs?.

15 Can the NRA calculate transportation costs?.

16 Can the NRA calculate unassignable costs subject to Art. 14(3)(b)(iii)?.

17 Unassignable costs as percent of total postal costs.

18 Has NRA reviewed quality of USP data?.

19 Date of last data quality review by USP?.

20 Are USP accts reviewed by an independent body?.

21 Independent body that reviews USP accounts.

22 Is a "statement of compliance" published?.

23 Date of most recent statement of compliance.

24 Is a summary of USP's regulatory acconts published?.

Quality of Service

1 Domestic services subject to routing time targets? (A: none; B: non-bulk FSC letters; C: non-
bulk 2d FSC letters; D: FSC letters; E: 2d FSC letters; F: addressed direct mail; G: 
newspapers; H: non-bulk parcels (counter parcels); I: all parcels; J: Other)

.

2 Independent monitoring of quality of service?.

3 Is quality of servicing monitoring consistent with CEN stanards?.

4 If not, when will EN 13850 be implemented?.

5 Has quality of service method been audited by NRA?.

6 Are performance reports published annually?.

7 Are non-USP operators subject to routing time targets?.
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8 Must non-USP operators measure the quality of at least one service?.

9 Are non-USP operators required to publish quality of service data?.

10 Are domestic routing time targets consistent with cross-border standards in Directive?.

11 Are national service standards set for cross border USO?.

Complaints and Redress Procedures

1 Postal law prescribes complaint and redress procedures?.

2 Are non-USP operators subject to complaint procedures?.

3 Have complaint procedures be defined for multi-operator cases?.

4 Are complaint and redress procedures transparent?.

5 Who mediates complaints unresolved by USP?.

6 Who mediates complaints unresolved by non-USP operators?.

7 Are results of mediation binding on parties?.

8 Is annual publication of complaint data required by law?.

9 Is complaint data for 2004 published?.

10 Is USP required to publish how complaints are resolved?.

11 Has the way in which complaints been resolved been published in past?.

National Regulatory Authorities

1 National regulatory authority.

2 Begin postal regulation.

3 Total staff of NRA in 2005.

4 Budget of NRA in 2005 (EUR000).

5 Number of NRA heads.

6 Who appoints NRA head(s)?.

7 Term of NRA heads.

8 Grounds to dismiss NRA head.

9 Is NRA an office within Ministry of Post?.

10 Is NRA subject to policy guidance by Government?.

11 Who approves NRA budget?.

12 To whom is NRA decision appealed?.

13 NRA enforcement powers (A: fines; B: set new tariffs; C: cancel tariffs; D: require 
downstream access; E: get USP data; F: require new studies; G: impose accounting 
system; H: require data from non-USP operators; I: seek judicial enforcement; J: other)

.
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I. European Union: Austria

Regulatory Framework

1 2.4.

2 --.

3 4.

4 Yes.

5 Yes.

6 Ministry for Transport, Innovation and 
Technology

.

7 Österreichische Post AG.

8 Plc.

9 100.

10 --.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 No.

Universal Service

1 A.

2 Yes.

3 Yes.

4 No.

5 5.

6 No.

7 --.

8 Yes.

9 5.

11 20.

12 20.

13 ADE.

14 --.

15 Yes.

16 No.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 --.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 ABCDEF.

11 --.

12 No.

13 --.

14 Yes.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 Yes.

9 --.

10 --.

11 C.

12 --.

13 Yes.

14 --.

15 Yes.

16 --.

Tariff Principles

1 US.

2 --.

3 --.

4 --.

5 US.

6 --.

7 --.

8 --.

9 No.

10 --.

11 Res. servs..

12 None.

13 --.

14 --.

15 --.

16 No.

17 No.

18 --.

19 Yes.
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I. European Union: Austria

Tariff Principles

20 ABC.

21 --.

22 Yes.

23 --.

24 No.

25 Yes.

26 Yes.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 --.

2 Yes.

3 Yes.

4 0.

5 No.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 Yes.

19 2002.

20 No.

21 --.

22 No.

23 --.

24 No.

Quality of Service

1 DI.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 Yes.

9 Yes.

10 No.

11 No.

Complaints and Redress Procedures

1 Yes.

2 --.

3 --.

4 No.

5 No.

6 Other.

7 None.

8 Yes.

9 Yes.

10 No.

11 No.

National Regulatory Authorities

1  Ministry Of Transport, Innov. And 
Techn, Department For Postal Affairs

.

2 1999.

3 --.

4 --.

5 --.

6 Min Post.

7 None.

8 --.

9 --.

10 --.

11 Min Other.

12 Court.

13 EG.
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I. European Union: Belgium

Regulatory Framework

1 3.5.

2 1991.

3 5.

4 Yes.

5 Yes.

6 Minister for Economy,  Energy, Foreign 
Trade and Science Policy

.

7 De Post/La Poste.

8 Plc.

9 50.

10 USP Board.

11 6.

12 10.

13 6 yr.

14 Cause.

15 NCA.

16 --.

17 Yes.

Universal Service

1 F.

2 Yes.

3 Yes.

4 Yes.

5 5.

6 No.

7 --.

8 Yes.

9 5.

11 10.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 Yes.

Reserved Area and Special Rights

8 Yes.

9 US.

10 ABC.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 BDE.

5 C.

6 No.

7 --.

8 No.

9 --.

10 --.

11 --.

12 C.

13 --.

14 --.

15 Yes.

16 0.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 US.

6 --.

7 --.

8 Yes.

9 No.

10 15.

11 None.

12 US.

13 see notes.

14 Other.

15 --.

16 Yes.

17 No.

18 --.

19 Yes.
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I. European Union: Belgium

Tariff Principles

20 AC.

21 --.

22 Yes.

23 --.

24 No.

25 Yes.

26 Yes.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2000.

2 Yes.

3 Yes.

4 115.

5 Yes.

6 Yes.

7 594.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2000.

14 Yes.

15 Yes.

16 Yes.

17 7.

18 Yes.

19 2005.

20 Yes.

21 Other.

22 Yes.

23 2004.

24 No.

Quality of Service

1 BCGH.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 Yes.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 Ombud.

7 NRA.

8 Yes.

9 Yes.

10 No.

11 Yes.

National Regulatory Authorities

1 Belgian Institute For Postal Services 
And Telecommunications (BIPT/IBPT)

.

2 1991.

3 9.

4 1300.

5 4.

6 PM/Council.

7 6 yr.

8 Other.

9 No.

10 No.

11 Min Other.

12 Court.

13 AEGHIJ.
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I. European Union: Cyprus

Regulatory Framework

1 0.1.

2 2004.

3 --.

4 Yes.

5 Yes.

6 Ministry of Communications and Works.

7 Cyprus Post.

8 Govt dept.

9 100.

10 Other.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 Yes.

Universal Service

1 A.

2 --.

3 Yes.

4 No.

5 5.

6 No.

7 --.

8 Charge.

9 5.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 No.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

8 Yes.

Reserved Area and Special Rights

9 All postal servs..

10 CDF.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 ABCDE.

5 AB.

6 Yes.

7 1.

8 No.

9 --.

10 --.

11 --.

12 AB.

13 --.

14 --.

15 Yes.

16 12.

Tariff Principles

1 US (md).

2 --.

3 --.

4 --.

5 US (md).

6 --.

7 --.

8 --.

9 No.

10 --.

11 US (md).

12 --.

13 no price cap has been implemented so 
far

.

14 US (USP).

15 --.

16 Yes.

17 No.

18 --.

19 No.



Page 10

I. European Union: Cyprus

Tariff Principles

20 AB.

21 15.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 15.

28 --.

29 10.

30 --.

Accounts of Universal Services Providers

1 2007.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 No.

21 --.

22 No.

23 --.

24 --.

Quality of Service

1 D.

2 Yes.

3 No.

4 2006.

5 No.

6 No.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 --.

3 No.

4 Yes.

5 Yes.

6 Other.

7 Other.

8 Yes.

9 No.

10 Yes.

11 No.

National Regulatory Authorities

1 Office Of The Commissioner For 
Electronic Communication And Postal 
Regulation (OCECPR)

.

2 2002.

3 5.

4 239.

5 1.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 No.

11 Other.

12 Court.

13 ACEFGHIJ.
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I. European Union: Czech Republic

Regulatory Framework

1 1.

2 2000.

3 1.

4 Yes.

5 Yes.

6 Ministry of Informatics.

7 Czech Post. S.E..

8 State enterp..

9 100.

10 Min Post.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 --.

Universal Service

1 F.

2 Yes.

3 Yes.

4 Yes.

5 5.

6 No.

7 0.

8 Yes.

9 5.

11 15.

12 30.

13 AEF.

14 Yes.

15 Yes.

16 No.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 No.

6 None.

7 No.

8 Yes.

Reserved Area and Special Rights

9 US.

10 G.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 No.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 No.

16 --.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 None.

6 --.

7 --.

8 --.

9 No.

10 84.

11 Non bulk US.

12 None.

13 --.

14 US (USP).

15 Yes.

16 --.

17 --.

18 --.

19 --.

20 A.
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I. European Union: Czech Republic

Tariff Principles

21 --.

22 --.

23 --.

24 --.

25 --.

26 --.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2006.

2 Yes.

3 Yes.

4 2.

5 Yes.

6 Yes.

7 4.

8 --.

9 --.

10 No.

11 --.

12 Yes.

13 2006.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 USP firm.

22 No.

23 --.

24 No.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 2006.

5 Yes.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 None.

8 Yes.

9 No.

10 No.

11 No.

National Regulatory Authorities

1 Czech Telecommunication Office (CTU).

2 2005.

3 6.

4 --.

5 5.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 No.

11 Other.

12 Court.

13 ABCEFG.
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I. European Union: Germany

Regulatory Framework

1 19.9.

2 1997.

3 4.

4 Yes.

5 Yes.

6 Federal Ministry of Economics and 
Technology

.

7 Deutsche Post AG.

8 Plc.

9 42.

10 USP Board.

11 2.

12 20.

13 --.

14 --.

15 NRA.

16 Yes.

17 Yes.

Universal Service

1 BCD.

2 Yes.

3 Yes.

4 Yes.

5 6.

6 No.

7 0.

8 Yes.

9 6.

11 20.

12 20.

13 ACDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 --.

11 Yes.

12 Yes.

13 Yes.

14 No.

Authorisation of Postal Operators

1 Yes.

2 Corr & DM.

3 AC.

4 DE.

5 ABC.

6 Yes.

7 1374.

8 No.

9 --.

10 AC.

11 D.

12 ABC.

13 Yes.

14 500.

15 No.

16 --.

Tariff Principles

1 US (md).

2 No.

3 Yes.

4 Yes.

5 Non bulk corr..

6 50.

7 --.

8 Yes.

9 Yes.

10 50.

11 USP corr (md).

12 --.

13 General Price Index 
(Gesamtwirtschaftliche 
Preissteigerungsrate)

.

14 Mkt dom op..

15 --.

16 Yes.

17 Yes.

18 Retail Minus.
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I. European Union: Germany

Tariff Principles

19 Yes.

20 ABCD.

21 1.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 1.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2002.

2 Yes.

3 Yes.

4 --.

5 No.

6 No.

7 --.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2000.

14 Yes.

15 Yes.

16 Yes.

17 --.

18 No.

19 --.

20 Yes.

21 NRA.

22 Yes.

23 2002.

24 No.

Quality of Service

1 DFI.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

Quality of Service

7 No.

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 Yes.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 No.

11 Yes.

National Regulatory Authorities

1 Federal Network Agency (BNetzA).

2 1998.

3 --.

4 --.

5 3.

6 Other.

7 5 yr.

8 Other.

9 No.

10 --.

11 Other.

12 Court.

13 ABCDEFGHI.
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I. European Union: Denmark

Regulatory Framework

1 1.6.

2 2004.

3 --.

4 Yes.

5 Yes.

6 Ministry of Transport and Energy.

7 Post Denmark.

8 Plc.

9 75.

10 USP Board.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 No.

Universal Service

1 BC.

2 Yes.

3 Yes.

4 Yes.

5 6.

6 Yes.

7 0.008.

8 Yes.

9 6.

11 20.

12 20.

13 ABCDEF.

14 No.

15 Yes.

16 Yes.

17 No.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 No.

8 Yes.

Reserved Area and Special Rights

9 US.

10 ABCDE.

11 Yes.

12 No.

13 Yes.

14 No.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 Yes.

9 --.

10 --.

11 --.

12 --.

13 No.

14 --.

15 No.

16 --.

Tariff Principles

1 US.

2 --.

3 --.

4 --.

5 Non bulk corr..

6 --.

7 --.

8 No.

9 No.

10 --.

11 Res. servs..

12 Non-res US.

13 general price index.

14 --.

15 No.

16 No.

17 No.

18 --.

19 Yes.

20 B.
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I. European Union: Denmark

Tariff Principles

21 2.

22 --.

23 --.

24 --.

25 --.

26 --.

27 6.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 1997.

2 Yes.

3 Yes.

4 2.

5 Yes.

6 Yes.

7 7.

8 No.

9 --.

10 --.

11 --.

12 Yes.

13 1997.

14 No.

15 No.

16 Yes.

17 --.

18 Yes.

19 2004.

20 Yes.

21 NRA firm.

22 Yes.

23 2004.

24 Yes.

Quality of Service

1 DEGI.

2 Yes.

3 Yes.

4 2005.

5 No.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 --.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 No.

6 NRA.

7 None.

8 Yes.

9 No.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Road Safety And Transport Agency, 
Postal Supervisory Department

.

2 1995.

3 --.

4 --.

5 1.

6 PM/Council.

7 5 yr.

8 Cause.

9 Yes.

10 Yes.

11 Other.

12 No appeal.

13 BEHJ.
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I. European Union: Estonia

Regulatory Framework

1 0.1.

2 2001.

3 --.

4 No.

5 No.

6 Ministry of Economic Affairs and 
Communications

.

7 Eesti Post Ltd.

8 Plc.

9 100.

10 Min Post.

11 7.

12 11.

13 5 yr.

14 Discretion.

15 NCA.

16 Yes.

17 No.

Universal Service

1 C.

2 Yes.

3 Yes.

4 No.

5 5.

6 Yes.

7 0.01.

8 Charge.

9 5.

11 10.

12 20.

13 AEF.

14 No.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 No.

2 No.

3 --.

4 --.

5 No.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 ABCDEF.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 No.

2 US.

3 --.

4 --.

5 --.

6 Yes.

7 1.

8 No.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 Yes.

16 32.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 US.

6 --.

7 0.

8 --.

9 No.

10 --.

11 US.

12 None.

13 --.

14 US (USP).

15 --.

16 Yes.

17 No.

18 --.

19 Yes.
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I. European Union: Estonia

Tariff Principles

20 A.

21 5.

22 Unknown.

23 --.

24 Yes.

25 Yes.

26 No.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2004.

14 No.

15 Yes.

16 --.

17 --.

18 Yes.

19 2005.

20 No.

21 --.

22 Yes.

23 2004.

24 No.

Quality of Service

1 D.

2 No.

3 No.

4 Later.

5 No.

6 No.

7 --.

Quality of Service

8 --.

9 --.

10 --.

11 --.

Complaints and Redress Procedures

1 Yes.

2 --.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 No.

9 Yes.

10 No.

11 No.

National Regulatory Authorities

1 Estonian National Communications 
Board (encb)

.

2 2002.

3 5.

4 64.

5 1.

6 Min Post.

7 None.

8 Discretion.

9 No.

10 No.

11 Min Post.

12 Court.

13 DEFGH.
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I. European Union: Spain

Regulatory Framework

1 5.7.

2 1998.

3 --.

4 Yes.

5 Yes.

6 Ministry of Development.

7 Post and Telegraphs S.A..

8 State enterp..

9 100.

10 PM/Council.

11 --.

12 --.

13 None.

14 Other.

15 NCA.

16 --.

17 --.

Universal Service

1 A.

2 --.

3 Yes.

4 Yes.

5 5.

6 No.

7 --.

8 No.

9 5.

11 10.

12 10.

13 ABE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 No.

6 Same.

7 --.

8 Yes.

Reserved Area and Special Rights

9 Res. servs..

10 --.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 --.

2 US.

3 --.

4 --.

5 --.

6 No.

7 --.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 Yes.

16 --.

Tariff Principles

1 US.

2 No.

3 Yes.

4 No.

5 Res. servs..

6 --.

7 --.

8 --.

9 No.

10 --.

11 Res. servs..

12 Non-res US.

13 none.

14 --.

15 --.

16 No.

17 No.

18 --.

19 --.

20 ABC.
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I. European Union: Spain

Tariff Principles

21 --.

22 Yes.

23 --.

24 Unknown.

25 Unknown.

26 Unknown.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2004.

2 Yes.

3 Yes.

4 14.

5 Yes.

6 Yes.

7 9.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2004.

14 Yes.

15 Yes.

16 --.

17 --.

18 No.

19 --.

20 Yes.

21 NRA.

22 No.

23 --.

24 No.

Quality of Service

1 BHJ.

2 Yes.

3 Yes.

4 --.

5 No.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 --.

11 No.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 --.

7 --.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Viceministry Of Fomento / Subdirection 
General For Regulation Of Postal 
Services

.

2 1998.

3 --.

4 --.

5 --.

6 PM/Council.

7 None.

8 Discretion.

9 Yes.

10 --.

11 Min Post.

12 Min Post.

13 CEFGH.
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I. European Union: Finland

Regulatory Framework

1 1.7.

2 2001.

3 2.

4 Yes.

5 --.

6 Ministry of Transport and 
Communications

.

7 Finland Post Corporation.

8 Plc.

9 100.

10 USP Board.

11 1.

12 7.

13 None.

14 Cause.

15 NCA.

16 No.

17 No.

Universal Service

1 F.

2 Yes.

3 Yes.

4 Yes.

5 5.

6 Yes.

7 0.005.

8 Charge.

9 5.

11 10.

12 30.

13 ABCEF.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 No.

Reserved Area and Special Rights

8 No.

9 --.

10 --.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 US.

3 A.

4 ABC.

5 B.

6 Yes.

7 1.

8 No.

9 --.

10 --.

11 --.

12 B.

13 Yes.

14 --.

15 No.

16 0.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 Non bulk corr..

6 --.

7 --.

8 No.

9 No.

10 --.

11 None.

12 None.

13 --.

14 US.

15 --.

16 --.

17 --.

18 --.

19 Yes.
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I. European Union: Finland

Tariff Principles

20 ABC.

21 15.3.

22 Unknown.

23 --.

24 Unknown.

25 Unknown.

26 Other.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 --.

2 --.

3 --.

4 --.

5 Yes.

6 Yes.

7 8.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2006.

14 --.

15 --.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 NRA.

22 No.

23 --.

24 No.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 Yes.

Quality of Service

8 Yes.

9 Yes.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 --.

2 --.

3 --.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Finnish Communications Regulatory 
Authority (Ficora)

.

2 1994.

3 9.

4 --.

5 1.

6 PM/Council.

7 None.

8 Cause.

9 No.

10 Yes.

11 Min Post.

12 Court.

13 ADEFG.
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I. European Union: France

Regulatory Framework

1 19.4.

2 2005.

3 2.

4 Yes.

5 Yes.

6 Ministry of Economy, Finance, & 
Industry

.

7 La Poste.

8 State enterp..

9 100.

10 USP Board.

11 14.

12 21.

13 5 yr.

14 Cause.

15 NCA.

16 No.

17 Yes.

Universal Service

1 A.

2 --.

3 Yes.

4 No.

5 6.

6 No.

7 --.

8 Yes.

9 6.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 ABC.

11 Yes.

12 Yes.

13 Yes.

14 No.

Authorisation of Postal Operators

1 Yes.

2 Other.

3 ABCD.

4 BCDE.

5 ABC.

6 Yes.

7 --.

8 Yes.

9 Other.

10 ABCD.

11 BCDE.

12 ABC.

13 Yes.

14 --.

15 No.

16 0.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 Res. servs..

6 --.

7 48.

8 Yes.

9 No.

10 45.

11 Res. servs..

12 Non-res US.

13 consumer price index for services.

14 --.

15 --.

16 No.

17 No.

18 --.

19 Yes.



Page 24

I. European Union: France

Tariff Principles

20 AB.

21 1.

22 Yes.

23 48.

24 No.

25 Yes.

26 No.

27 1.

28 100.

29 --.

30 --.

Accounts of Universal Services Providers

1 2000.

2 No.

3 --.

4 2.

5 No.

6 --.

7 2.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2001.

14 Yes.

15 Yes.

16 Yes.

17 6.7.

18 No.

19 --.

20 Yes.

21 USP firm.

22 No.

23 --.

24 No.

Quality of Service

1 DGH.

2 Yes.

3 Yes.

4 --.

5 No.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 No.

3 No.

4 Yes.

5 Yes.

6 Ombud.

7 Ombud.

8 No.

9 Yes.

10 No.

11 No.

National Regulatory Authorities

1 Electronic Communications And Postal 
Regulatory Authority (arcep)

.

2 2005.

3 8.

4 --.

5 7.

6 Other.

7 6 yr.

8 Cause.

9 No.

10 No.

11 Other.

12 Court.

13 ACDEFGH.
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I. European Union: Greece

Regulatory Framework

1 0.6.

2 1998.

3 --.

4 Yes.

5 Yes.

6 Ministry of Transport and 
Communications

.

7 Hellenic Post (ELTA).

8 State enterp..

9 100.

10 Min Other.

11 --.

12 11.

13 --.

14 --.

15 NRA.

16 --.

17 --.

Universal Service

1 A.

2 --.

3 --.

4 --.

5 5.

6 Yes.

7 7.

8 Charge.

9 5.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 --.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 --.

5 B.

6 No.

7 6.

8 No.

9 --.

10 --.

11 --.

12 B.

13 --.

14 --.

15 Yes.

16 301.

Tariff Principles

1 US.

2 Yes.

3 Yes.

4 --.

5 US.

6 --.

7 --.

8 --.

9 No.

10 106.

11 US.

12 None.

13 Consumer Price Index (is partialy taken 
into account)

.

14 --.

15 No.

16 Yes.

17 No.

18 --.
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I. European Union: Greece

Tariff Principles

19 Yes.

20 ABC.

21 0.5.

22 Unknown.

23 13.2.

24 Yes.

25 Yes.

26 Yes.

27 0.5.

28 --.

29 7.

30 --.

Accounts of Universal Services Providers

1 2001.

2 Yes.

3 Yes.

4 14.

5 Yes.

6 Yes.

7 18.

8 No.

9 --.

10 Yes.

11 Yes.

12 Yes.

13 2001.

14 Yes.

15 Yes.

16 --.

17 --.

18 No.

19 --.

20 Yes.

21 USP firm.

22 No.

23 --.

24 No.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

Quality of Service

7 No.

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 Yes.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 No.

9 Yes.

10 No.

11 No.

National Regulatory Authorities

1 Hellenic Telecommunications And Post 
Commission (ÅÅÔÔ)

.

2 1998.

3 6.

4 --.

5 9.

6 PM/Council.

7 4 yr.

8 Cause.

9 No.

10 No.

11 --.

12 Court.

13 ADGI.
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I. European Union: Hungary

Regulatory Framework

1 0.9.

2 2003.

3 2.

4 Yes.

5 Yes.

6 Ministry of Informatics and 
Communications

.

7 Hungarian Post Limited Private 
Company

.

8 Plc.

9 100.

10 --.

11 --.

12 --.

13 None.

14 Cause.

15 NCA.

16 No.

17 Yes.

Universal Service

1 CDF.

2 Yes.

3 Yes.

4 Yes.

5 5.

6 No.

7 0.

8 No.

9 5.

11 20.

12 20.

13 ABCDEF.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 All postal servs..

10 --.

11 Yes.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABC.

4 BCD.

5 AB.

6 No.

7 --.

8 No.

9 --.

10 --.

11 --.

12 AB.

13 --.

14 --.

15 Yes.

16 96.

Tariff Principles

1 Res. servs..

2 No.

3 No.

4 No.

5 Res. servs..

6 --.

7 40.

8 Yes.

9 No.

10 2400.

11 None.

12 Res. servs..

13 general price index.

14 --.

15 --.

16 Yes.

17 No.

18 --.

19 Yes.
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I. European Union: Hungary

Tariff Principles

20 ABCD.

21 --.

22 Yes.

23 10.

24 Yes.

25 Yes.

26 Yes.

27 --.

28 30.

29 3.

30 40.

Accounts of Universal Services Providers

1 2004.

2 Yes.

3 Yes.

4 2.

5 Yes.

6 Yes.

7 5.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 Yes.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 USP firm.

22 Yes.

23 2004.

24 Yes.

Quality of Service

1 DEFGI.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 Yes.

Quality of Service

8 Yes.

9 Yes.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 National Communication Authority 
(NHH)

.

2 1990.

3 16.

4 976.

5 7.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 No.

11 PM/Council.

12 Court.

13 ADEFGHI.
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I. European Union: Ireland

Regulatory Framework

1 0.7.

2 2002.

3 2.

4 Yes.

5 Yes.

6 Department of Communications, Marine 
and Natural Resources

.

7 An Post.

8 Plc.

9 100.

10 USP Board.

11 12.

12 12.

13 None.

14 Cause.

15 NCA.

16 Yes.

17 Yes.

Universal Service

1 C.

2 Yes.

3 Yes.

4 Yes.

5 5.

6 Yes.

7 0.02.

8 Yes.

9 5.

11 20.

12 20.

13 ACEF.

14 No.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 All postal servs..

10 ABCDE.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 Yes.

9 Other.

10 ABCD.

11 CD.

12 --.

13 No.

14 29.

15 Yes.

16 29.

Tariff Principles

1 US.

2 No.

3 No.

4 Yes.

5 None.

6 --.

7 0.

8 Yes.

9 No.

10 25.

11 Res. servs..

12 --.

13 --.

14 US (USP).

15 Yes.

16 Yes.

17 No.

18 Cost Minus.

19 Yes.
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I. European Union: Ireland

Tariff Principles

20 ABCD.

21 4.2.

22 Yes.

23 25.

24 Yes.

25 Yes.

26 Yes.

27 20.8.

28 100.

29 --.

30 --.

Accounts of Universal Services Providers

1 2002.

2 Yes.

3 Yes.

4 6.

5 Yes.

6 Yes.

7 10.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 Yes.

19 2005.

20 Yes.

21 USP firm.

22 No.

23 --.

24 Yes.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 --.

5 No.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 Ombud.

7 NRA.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Commission For Communications 
Regulation (ComReg)

.

2 2002.

3 6.

4 --.

5 3.

6 Min Post.

7 4 yr.

8 Cause.

9 No.

10 Yes.

11 Other.

12 Court.

13 BCEFGIJ.
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I. European Union: Italy

Regulatory Framework

1 6.7.

2 1999.

3 --.

4 Yes.

5 Yes.

6 Ministry of Communications.

7 Poste Italiane s.p.a..

8 Plc.

9 100.

10 Min Other.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 No.

Universal Service

1 A.

2 --.

3 --.

4 No.

5 5.

6 No.

7 --.

8 Yes.

9 5.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 No.

6 Same.

7 No.

8 Yes.

Reserved Area and Special Rights

9 All postal servs..

10 --.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 DE.

5 --.

6 No.

7 211.

8 No.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 Yes.

16 1145.

Tariff Principles

1 US.

2 No.

3 No.

4 Yes.

5 None.

6 --.

7 0.

8 Yes.

9 No.

10 --.

11 US.

12 None.

13 real inflaction rate.

14 --.

15 --.

16 --.

17 --.

18 --.

19 --.

20 --.
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I. European Union: Italy

Tariff Principles

21 --.

22 --.

23 --.

24 --.

25 --.

26 --.

27 3.4.

28 100.

29 25.

30 82.

Accounts of Universal Services Providers

1 1999.

2 Yes.

3 No.

4 --.

5 Yes.

6 No.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 --.

15 --.

16 --.

17 --.

18 No.

19 --.

20 Yes.

21 --.

22 No.

23 --.

24 Yes.

Quality of Service

1 J.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 No.

3 No.

4 Yes.

5 Yes.

6 Other.

7 None.

8 Yes.

9 Yes.

10 Yes.

11 No.

National Regulatory Authorities

1 Ministry Of Communications .

2 1999.

3 20.

4 600.

5 --.

6 Other.

7 5 yr.

8 Other.

9 Yes.

10 --.

11 Other.

12 Court.

13 ABCEFGH.
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I. European Union: Lithuania

Regulatory Framework

1 0.

2 2004.

3 --.

4 Yes.

5 Yes.

6 Ministry of Transport and 
Communications

.

7 Lithuanian Post.

8 Plc.

9 100.

10 Min Post.

11 1.

12 1.

13 4 yr.

14 Discretion.

15 NCA.

16 Yes.

17 Yes.

Universal Service

1 CD.

2 Yes.

3 Yes.

4 No.

5 5.

6 No.

7 --.

8 Charge.

9 5.

11 10.

12 20.

13 ABCE.

14 No.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 Res. servs..

10 --.

11 --.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 Other.

3 ABC.

4 CD.

5 BC.

6 Yes.

7 11.

8 No.

9 --.

10 --.

11 --.

12 BC.

13 --.

14 --.

15 Yes.

16 75.

Tariff Principles

1 US.

2 Yes.

3 Yes.

4 No.

5 US.

6 --.

7 --.

8 --.

9 No.

10 --.

11 None.

12 US.

13 --.

14 --.

15 Yes.

16 Yes.

17 No.

18 --.

19 Yes.
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I. European Union: Lithuania

Tariff Principles

20 ABC.

21 10.

22 Other.

23 --.

24 Other.

25 Other.

26 Other.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2005.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 9.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 2005.

20 Yes.

21 USP firm.

22 Yes.

23 2005.

24 Yes.

Quality of Service

1 D.

2 Yes.

3 No.

4 Later.

5 No.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Communications Regulatory Authority 
Of The Republic Of Lithuania (RRT)

.

2 2002.

3 8.

4 --.

5 7.

6 Other.

7 5 yr.

8 Cause.

9 No.

10 No.

11 Other.

12 Court.

13 AEGHI.
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I. European Union: Luxembourg

Regulatory Framework

1 0.1.

2 2000.

3 1.

4 Yes.

5 Yes.

6 Ministry of Economics.

7 P&T Luxembourg.

8 State enterp..

9 100.

10 PM/Council.

11 8.

12 12.

13 5 yr.

14 Cause.

15 Min Post.

16 No.

17 No.

Universal Service

1 A.

2 --.

3 Yes.

4 Yes.

5 5.

6 No.

7 --.

8 Yes.

9 5.

11 10.

12 20.

13 AEF.

14 No.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

8 Yes.

Reserved Area and Special Rights

9 US.

10 ABCDE.

11 Yes.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABC.

4 --.

5 --.

6 No.

7 18.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 Yes.

16 0.

Tariff Principles

1 US.

2 Yes.

3 No.

4 No.

5 US.

6 --.

7 80.

8 No.

9 No.

10 15.

11 Res. servs..

12 --.

13 --.

14 Non-res US.

15 --.

16 No.

17 No.

18 --.

19 Yes.

20 ABC.
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I. European Union: Luxembourg

Tariff Principles

21 8.

22 Yes.

23 80.

24 Yes.

25 Yes.

26 Yes.

27 9.

28 10.

29 10.

30 50.

Accounts of Universal Services Providers

1 2001.

2 Yes.

3 Yes.

4 31.

5 Yes.

6 Yes.

7 48.

8 No.

9 No.

10 No.

11 --.

12 Yes.

13 2001.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 NRA firm.

22 No.

23 --.

24 No.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 Yes.

11 No.

National Regulatory Authorities

1  (ILR).

2 2000.

3 2.

4 --.

5 3.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 Yes.

11 PM/Council.

12 Court.

13 GHI.
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I. European Union: Latvia

Regulatory Framework

1 0.1.

2 1994.

3 4.

4 Yes.

5 Yes.

6 Ministry of Transoprt of the Republic of 
Latvia

.

7 Latvijas Pasts.

8 Plc.

9 100.

10 USP Board.

11 6.

12 6.

13 3 yr.

14 Cause.

15 NRA.

16 --.

17 No.

Universal Service

1 BD.

2 Yes.

3 No.

4 Yes.

5 5.

6 No.

7 --.

8 Charge.

9 5.

11 10.

12 10.

13 ABE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 No.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 Res. servs..

10 BCDE.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 Other.

3 ABC.

4 ABD.

5 --.

6 Yes.

7 --.

8 No.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 Yes.

16 --.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 US.

6 --.

7 --.

8 --.

9 No.

10 --.

11 US.

12 None.

13 consumer price index.

14 --.

15 --.

16 --.

17 --.

18 --.

19 --.
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I. European Union: Latvia

Tariff Principles

20 AB.

21 3.

22 --.

23 --.

24 --.

25 --.

26 --.

27 10.

28 --.

29 3.

30 --.

Accounts of Universal Services Providers

1 2007.

2 Yes.

3 No.

4 1.

5 Yes.

6 No.

7 2.

8 No.

9 No.

10 No.

11 No.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 USP.

22 No.

23 --.

24 No.

Quality of Service

1 DE.

2 No.

3 No.

4 Later.

5 No.

6 No.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 No.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 No.

11 Yes.

National Regulatory Authorities

1 Public Utilities Commission (SPRK).

2 2001.

3 --.

4 --.

5 5.

6 Other.

7 5 yr.

8 Other.

9 No.

10 No.

11 Other.

12 Court.

13 BEFGHIJ.
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I. European Union: Malta

Regulatory Framework

1 0.

2 2002.

3 1.

4 Yes.

5 Yes.

6 Ministry for Competitiveness and 
Communications

.

7 Maltapost Plc..

8 Plc.

9 65.

10 Min Other.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 Yes.

Universal Service

1 A.

2 --.

3 Yes.

4 No.

5 5.

6 No.

7 --.

8 Yes.

9 6.

11 20.

12 20.

13 ACE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 ABCDEF.

11 Yes.

12 No.

13 Yes.

14 No.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABC.

4 ABCD.

5 C.

6 Yes.

7 1.

8 No.

9 --.

10 ABC.

11 CD.

12 C.

13 No.

14 --.

15 Yes.

16 9.

Tariff Principles

1 US.

2 Yes.

3 Yes.

4 Yes.

5 US.

6 --.

7 --.

8 Yes.

9 Yes.

10 --.

11 US.

12 --.

13 --.

14 --.

15 --.

16 No.

17 No.

18 --.

19 No.
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I. European Union: Malta

Tariff Principles

20 --.

21 --.

22 --.

23 --.

24 --.

25 --.

26 --.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2005.

2 Yes.

3 Yes.

4 5.

5 Yes.

6 Yes.

7 5.

8 --.

9 --.

10 Yes.

11 Yes.

12 Yes.

13 2006.

14 Yes.

15 Yes.

16 Yes.

17 --.

18 Yes.

19 --.

20 Yes.

21 NRA.

22 Yes.

23 2006.

24 Yes.

Quality of Service

1 BDFHI.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 Other.

8 Yes.

9 No.

10 Yes.

11 No.

National Regulatory Authorities

1 Malta Communications Authority (MCA).

2 2003.

3 2.

4 70.

5 4.

6 Min Post.

7 3 yr.

8 Other.

9 No.

10 No.

11 Min Post.

12 Other.

13 ABCDEFGHI.
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I. European Union: Netherlands

Regulatory Framework

1 5.9.

2 2000.

3 1.

4 Yes.

5 Yes.

6 Ministerie van Economische Zaken 
(Ministry of Economic Affairs

.

7 TNT.

8 Plc.

9 19.

10 Min Other.

11 --.

12 --.

13 --.

14 --.

15 NCA.

16 No.

17 Yes.

Universal Service

1 BCD.

2 Yes.

3 No.

4 Yes.

5 6.

6 No.

7 --.

8 Yes.

9 6.

11 10.

12 20.

13 ACEF.

14 Yes.

15 Yes.

16 --.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 3x.

5 No.

6 None.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 --.

11 No.

12 Yes.

13 No.

14 Yes.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 No.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 No.

16 --.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 Non bulk US.

6 --.

7 --.

8 No.

9 No.

10 20.

11 None.

12 US.

13 price cap based on labor wage index.

14 --.

15 No.

16 No.

17 No.

18 --.

19 Yes.
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I. European Union: Netherlands

Tariff Principles

20 ABD.

21 1.

22 Unknown.

23 92.

24 Yes.

25 Yes.

26 --.

27 7.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2001.

2 No.

3 --.

4 --.

5 No.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 2001.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 NRA firm.

22 Yes.

23 2003.

24 No.

Quality of Service

1 BJ.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 No.

Complaints and Redress Procedures

1 Yes.

2 No.

3 No.

4 Yes.

5 No.

6 Other.

7 None.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Onafhankelijke Post En Telecom 
Autoriteit  (opta) (OPTA)

.

2 1997.

3 2.

4 --.

5 3.

6 Other.

7 4 yr.

8 Other.

9 No.

10 No.

11 Min Post.

12 Court.

13 AEFGI.
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I. European Union: Poland

Regulatory Framework

1 2.

2 2003.

3 12.

4 Yes.

5 Yes.

6 Ministry of Transport and Construction.

7 State enterprise of public utility Polish 
Post

.

8 State enterp..

9 100.

10 Min Post.

11 6.

12 6.

13 None.

14 Discretion.

15 NCA.

16 Yes.

17 No.

Universal Service

1 BF.

2 Yes.

3 Yes.

4 No.

5 5.

6 No.

7 --.

8 Yes.

9 5.

11 10.

12 20.

13 ABCEF.

14 No.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 All postal servs..

10 ACDE.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 Other.

3 AC.

4 BCD.

5 BC.

6 No.

7 --.

8 No.

9 --.

10 AC.

11 BCD.

12 BC.

13 No.

14 105.

15 Yes.

16 105.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 US.

6 --.

7 --.

8 No.

9 Yes.

10 --.

11 None.

12 --.

13 --.

14 --.

15 No.

16 No.

17 No.

18 --.

19 Yes.
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I. European Union: Poland

Tariff Principles

20 ABC.

21 2.

22 Unknown.

23 --.

24 Yes.

25 Unknown.

26 Unknown.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2004.

2 Yes.

3 Yes.

4 7.

5 No.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 NRA firm.

22 Yes.

23 2004.

24 No.

Quality of Service

1 DE.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 Yes.

Quality of Service

8 No.

9 No.

10 Yes.

11 No.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 No.

11 Yes.

National Regulatory Authorities

1 The President Of The Office Of 
Electronic Communications (UKE)

.

2 2002.

3 --.

4 --.

5 1.

6 PM/Council.

7 5 yr.

8 Other.

9 No.

10 No.

11 PM/Council.

12 Court.

13 AEFGHI.
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I. European Union: Portugal

Regulatory Framework

1 1.3.

2 1999.

3 2.

4 Yes.

5 Yes.

6 Ministry of Public Works, Transport and 
Communications

.

7 CTT - Correios de Portugal, S.A..

8 Plc.

9 100.

10 USP Board.

11 --.

12 5.

13 3 yr.

14 Discretion.

15 NRA.

16 --.

17 Yes.

Universal Service

1 F.

2 --.

3 Yes.

4 No.

5 5.

6 No.

7 0.

8 Charge.

9 5.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 Yes.

Reserved Area and Special Rights

8 Yes.

9 All postal servs..

10 --.

11 Yes.

12 Yes.

13 --.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 DE.

5 B.

6 No.

7 5.

8 No.

9 --.

10 --.

11 --.

12 B.

13 --.

14 --.

15 Yes.

16 41.

Tariff Principles

1 US.

2 Yes.

3 Yes.

4 Yes.

5 Letter post.

6 --.

7 --.

8 Yes.

9 Yes.

10 2.4.

11 Res. servs..

12 None.

13 Consumer Price Index (CPI)..

14 Non-res US.

15 Yes.

16 Yes.

17 Yes.

18 Other.

19 Yes.
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I. European Union: Portugal

Tariff Principles

20 ABD.

21 0.5.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 2.

28 --.

29 6.

30 --.

Accounts of Universal Services Providers

1 1999.

2 Yes.

3 Yes.

4 16.

5 Yes.

6 Yes.

7 39.

8 No.

9 --.

10 Yes.

11 --.

12 Yes.

13 1998.

14 Yes.

15 Yes.

16 Yes.

17 25.

18 Yes.

19 2004.

20 Yes.

21 NRA firm.

22 Yes.

23 2003.

24 No.

Quality of Service

1 DEGI.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 Yes.

9 Yes.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 None.

7 None.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Icp - National Communications 
Authority. (ANACOM)

.

2 1981.

3 12.

4 2233.

5 3.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 No.

11 Min Post.

12 Court.

13 ACDEFGH.
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I. European Union: Sweden

Regulatory Framework

1 3.3.

2 1993.

3 4.

4 Yes.

5 Yes.

6 Ministry of Industry, Employment and 
Communications

.

7 Posten AB.

8 Plc.

9 100.

10 USP Board.

11 7.

12 10.

13 1 yr.

14 Cause.

15 NCA.

16 No.

17 Yes.

Universal Service

1 A.

2 Yes.

3 Yes.

4 No.

5 5.

6 Yes.

7 0.026.

8 Charge.

9 5.

11 20.

12 20.

13 ABCDE.

14 No.

15 Yes.

16 No.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

Reserved Area and Special Rights

8 No.

9 --.

10 ABC.

11 No.

12 Yes.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 Letter post.

3 A.

4 ABC.

5 A.

6 Yes.

7 36.

8 No.

9 --.

10 --.

11 --.

12 A.

13 --.

14 --.

15 No.

16 0.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 Non bulk US.

6 --.

7 --.

8 No.

9 No.

10 30.

11 None.

12 Non-bulk LP.

13 Consumer price index.

14 US (USP).

15 --.

16 Yes.

17 No.

18 --.

19 Yes.
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I. European Union: Sweden

Tariff Principles

20 ABC.

21 14.

22 Yes.

23 73.

24 Yes.

25 Yes.

26 Yes.

27 15.

28 100.

29 --.

30 --.

Accounts of Universal Services Providers

1 --.

2 No.

3 --.

4 --.

5 Yes.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 --.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 NRA.

22 No.

23 --.

24 No.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 --.

5 No.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 No.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 Other.

7 Other.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 National Post & Telecom Agency (PTS).

2 1994.

3 8.

4 959.

5 9.

6 PM/Council.

7 1 yr.

8 Cause.

9 No.

10 Yes.

11 Min Post.

12 Court.

13 CEFGHI.



Page 49

I. European Union: Slovenia

Regulatory Framework

1 0.4.

2 2004.

3 4.

4 Yes.

5 Yes.

6 Ministry of the Economy.

7 Post of Slovenia.

8 Plc.

9 100.

10 USP Board.

11 --.

12 --.

13 None.

14 --.

15 NCA.

16 No.

17 No.

Universal Service

1 B.

2 Yes.

3 Yes.

4 No.

5 5.

6 No.

7 0.

8 Yes.

9 5.

11 20.

12 20.

13 ABDE.

14 No.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 No.

6 None.

7 No.

8 No.

Reserved Area and Special Rights

9 --.

10 ABCDE.

11 Yes.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 Yes.

9 Other.

10 ABC.

11 DE.

12 --.

13 Yes.

14 13.

15 No.

16 0.

Tariff Principles

1 US.

2 No.

3 No.

4 Yes.

5 US.

6 --.

7 --.

8 No.

9 Yes.

10 --.

11 US.

12 None.

13 --.

14 --.

15 No.

16 No.

17 No.

18 --.

19 Yes.

20 ABC.
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I. European Union: Slovenia

Tariff Principles

21 0.5.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2006.

2 Yes.

3 Yes.

4 6.

5 No.

6 --.

7 23.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 Yes.

15 Yes.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 NRA firm.

22 Yes.

23 2006.

24 No.

Quality of Service

1 DEH.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 None.

7 None.

8 Yes.

9 Yes.

10 Yes.

11 No.

National Regulatory Authorities

1 Post And Electronic Communications 
Agency Of Republic Of Slovenia (APEK)

.

2 2002.

3 5.

4 520.

5 1.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 No.

11 PM/Council.

12 Court.

13 ABDEFGH.



Page 51

I. European Union: Slovakia

Regulatory Framework

1 0.3.

2 2003.

3 2.

4 Yes.

5 Yes.

6 Ministry of Transport, Posts and 
Telecommunications1

.

7 Slovak Post.

8 Plc.

9 100.

10 --.

11 --.

12 --.

13 --.

14 --.

15 NRA.

16 --.

17 No.

Universal Service

1 CD.

2 Yes.

3 Yes.

4 No.

5 5.

6 Yes.

7 0.1.

8 Yes.

9 5.

11 15.

12 20.

13 ABCEF.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 US.

10 ACDE.

11 No.

12 No.

13 No.

14 Yes.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 No.

7 --.

8 Yes.

9 Correspondence.

10 ACD.

11 BCD.

12 --.

13 Yes.

14 18.

15 Yes.

16 18.

Tariff Principles

1 US.

2 Yes.

3 Yes.

4 No.

5 US.

6 --.

7 0.

8 --.

9 Yes.

10 220.

11 US.

12 --.

13 --.

14 --.

15 No.

16 Yes.

17 Yes.

18 Retail Minus.

19 Yes.
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I. European Union: Slovakia

Tariff Principles

20 ABC.

21 --.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 10.

28 98.

29 --.

30 --.

Accounts of Universal Services Providers

1 2003.

2 Yes.

3 Yes.

4 12.

5 Yes.

6 Yes.

7 93.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 2003.

14 Yes.

15 Yes.

16 Yes.

17 --.

18 Yes.

19 2005.

20 Yes.

21 NRA.

22 Yes.

23 2004.

24 No.

Quality of Service

1 BCIJ.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 No.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 --.

11 Yes.

National Regulatory Authorities

1 Postal Regulatory Office.

2 2002.

3 18.

4 244.

5 1.

6 --.

7 6 yr.

8 Cause.

9 No.

10 No.

11 Min Post.

12 Court.

13 ABCEFGHI.
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I. European Union: United Kingdom

Regulatory Framework

1 22.1.

2 2000.

3 --.

4 Yes.

5 No.

6 Department of Trade and Industry.

7 Royal Mail Group Plc.

8 Plc.

9 100.

10 Min Post.

11 12.

12 12.

13 3 yr.

14 Cause.

15 NCA.

16 Yes.

17 Yes.

Universal Service

1 F.

2 Yes.

3 Yes.

4 No.

5 6.

6 Yes.

7 --.

8 Yes.

9 6.

11 20.

12 20.

13 ABCEF.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 No.

Reserved Area and Special Rights

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 Yes.

Reserved Area and Special Rights

9 All postal servs..

10 AB.

11 Yes.

12 Yes.

13 Yes.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 Other.

3 AC.

4 BC.

5 ABC.

6 Yes.

7 10.

8 No.

9 --.

10 --.

11 --.

12 ABC.

13 --.

14 --.

15 No.

16 --.

Tariff Principles

1 US.

2 Yes.

3 Yes.

4 Yes.

5 Non bulk US.

6 --.

7 --.

8 Yes.

9 Yes.

10 --.

11 None.

12 US.

13 Retail Price Index.

14 Mkt dom op..

15 No.

16 Yes.

17 Yes.

18 Cost Minus.

19 Yes.

20 ABCD.
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I. European Union: United Kingdom

Tariff Principles

21 7.

22 Yes.

23 40.

24 Yes.

25 No.

26 No.

27 --.

28 --.

29 9.

30 50.

Accounts of Universal Services Providers

1 2001.

2 Yes.

3 Yes.

4 32.

5 Yes.

6 Yes.

7 5.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 Yes.

19 2005.

20 Yes.

21 USP firm.

22 No.

23 --.

24 No.

Quality of Service

1 DEFH.

2 Yes.

3 Yes.

4 --.

5 No.

6 Yes.

7 No.

8 No.

Quality of Service

9 No.

10 Yes.

11 No.

Complaints and Redress Procedures

1 Yes.

2 No.

3 No.

4 Yes.

5 Yes.

6 Other.

7 Other.

8 Yes.

9 Yes.

10 Yes.

11 Yes.

National Regulatory Authorities

1 Postal Services Commission 
(postcomm) (Postcomm)

.

2 2000.

3 57.

4 13162.

5 7.

6 Min Post.

7 3 yr.

8 Cause.

9 No.

10 Yes.

11 Min Other.

12 Court.

13 ABCDEFGI.
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II. European Economic Area: Iceland

Regulatory Framework

1 --.

2 2002.

3 2.

4 Yes.

5 Yes.

6 Ministry of Transport and 
Communications

.

7 Iceland Post.

8 State enterp..

9 100.

10 USP Board.

11 7.

12 7.

13 1 yr.

14 Cause.

15 NCA.

16 Yes.

17 Yes.

Universal Service

1 D.

2 Yes.

3 Yes.

4 No.

5 5.

6 Yes.

7 0.14.

8 Yes.

9 5.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 --.

Reserved Area and Special Rights

8 Yes.

9 Letter post.

10 ABCDE.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 --.

3 --.

4 --.

5 A.

6 Yes.

7 1.

8 No.

9 --.

10 --.

11 A.

12 A.

13 Yes.

14 --.

15 Yes.

16 --.

Tariff Principles

1 Res. servs..

2 --.

3 --.

4 --.

5 Res. servs..

6 --.

7 --.

8 No.

9 No.

10 --.

11 Res. servs..

12 --.

13 --.

14 --.

15 No.

16 Yes.

17 No.

18 Cost Minus.

19 Yes.
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II. European Economic Area: Iceland

Tariff Principles

20 AB.

21 2.5.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 2.5.

28 90.

29 --.

30 --.

Accounts of Universal Services Providers

1 --.

2 --.

3 --.

4 --.

5 No.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 USP firm.

22 No.

23 --.

24 No.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 No.

3 No.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 No.

9 No.

10 No.

11 No.

National Regulatory Authorities

1 Post- And Telecom Administration.

2 1998.

3 1.

4 --.

5 1.

6 Min Post.

7 5 yr.

8 Cause.

9 No.

10 No.

11 Min Other.

12 --.

13 ABEFGHI.
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II. European Economic Area: Liechtenstein

Regulatory Framework

1 --.

2 1998.

3 --.

4 Yes.

5 Yes.

6 --.

7 --.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 --.

16 --.

17 --.

Universal Service

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

9 --.

11 --.

12 --.

13 --.

14 --.

15 --.

16 --.

17 --.

18 --.

Reserved Area and Special Rights

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

Reserved Area and Special Rights

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

Authorisation of Postal Operators

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 --.

16 --.

Tariff Principles

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 --.

16 --.

17 --.

18 --.

19 --.

20 --.
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II. European Economic Area: Liechtenstein

Tariff Principles

21 --.

22 --.

23 --.

24 --.

25 --.

26 --.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 --.

16 --.

17 --.

18 --.

19 --.

20 --.

21 --.

22 --.

23 --.

24 --.

Quality of Service

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

Quality of Service

9 --.

10 --.

11 --.

Complaints and Redress Procedures

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

9 --.

10 --.

11 --.

National Regulatory Authorities

1 --.

2 --.

3 --.

4 --.

5 --.

6 --.

7 --.

8 --.

9 --.

10 --.

11 --.

12 --.

13 --.
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II. European Economic Area: Norway

Regulatory Framework

1 --.

2 1996.

3 2.

4 Yes.

5 Yes.

6 Ministry of Transport and 
Communications

.

7 Norway Post.

8 Plc.

9 100.

10 USP Board.

11 6.

12 10.

13 2 yr.

14 Discretion.

15 NCA.

16 No.

17 Yes.

Universal Service

1 AE.

2 Yes.

3 Yes.

4 Yes.

5 6.

6 Yes.

7 0.046.

8 Charge.

9 6.

11 20.

12 20.

13 ABCDE.

14 Yes.

15 Yes.

16 Yes.

17 No.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 Yes.

6 None.

7 Yes.

Reserved Area and Special Rights

8 No.

9 --.

10 ABCD.

11 No.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 No.

2 --.

3 --.

4 --.

5 --.

6 --.

7 2.

8 No.

9 --.

10 --.

11 --.

12 --.

13 --.

14 --.

15 No.

16 0.

Tariff Principles

1 US.

2 Yes.

3 No.

4 No.

5 Res. servs..

6 --.

7 --.

8 --.

9 No.

10 200.

11 Res. servs..

12 None.

13 --.

14 US (USP).

15 --.

16 Yes.

17 No.

18 --.

19 Yes.
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II. European Economic Area: Norway

Tariff Principles

20 ABCD.

21 19.

22 Yes.

23 --.

24 Yes.

25 Yes.

26 Yes.

27 10.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 1998.

2 Yes.

3 Yes.

4 2.

5 Yes.

6 Yes.

7 3.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 No.

15 No.

16 --.

17 --.

18 No.

19 --.

20 Yes.

21 NRA.

22 Yes.

23 2004.

24 Yes.

Quality of Service

1 DEFGH.

2 Yes.

3 Yes.

4 --.

5 Yes.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 No.

3 No.

4 Yes.

5 Yes.

6 None.

7 None.

8 No.

9 No.

10 No.

11 No.

National Regulatory Authorities

1 The Norwegian Post And 
Telecommunication Authority (PT)

.

2 1997.

3 5.

4 599.

5 1.

6 Min Post.

7 None.

8 Cause.

9 No.

10 Yes.

11 Min Post.

12 Other.

13 ABCEFGH.
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III. EU Candidate Countries: Bulgaria

Regulatory Framework

1 --.

2 2000.

3 --.

4 Yes.

5 No.

6 STATE AGENCY OF IT AND 
COMMUNICATIONS

.

7 BULGARIAN POSTS PLC.

8 State enterp..

9 100.

10 Min Other.

11 5.

12 5.

13 1 yr.

14 Cause.

15 NCA.

16 Yes.

17 Yes.

Universal Service

1 D.

2 Yes.

3 Yes.

4 No.

5 5.

6 Yes.

7 --.

8 Charge.

9 5.

11 10.

12 30.

13 CE.

14 Yes.

15 Yes.

16 --.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 350 g.

4 5x.

5 No.

6 Same.

7 No.

Reserved Area and Special Rights

8 Yes.

9 Other.

10 ABCDE.

11 No.

12 --.

13 No.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 ABCD.

5 ABC.

6 Yes.

7 --.

8 No.

9 Other.

10 ABD.

11 CD.

12 ABC.

13 --.

14 --.

15 Yes.

16 --.

Tariff Principles

1 US.

2 No.

3 No.

4 No.

5 US.

6 --.

7 80.

8 No.

9 Yes.

10 --.

11 US.

12 None.

13 --.

14 Other.

15 --.

16 Yes.

17 No.

18 --.

19 Yes.
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III. EU Candidate Countries: Bulgaria

Tariff Principles

20 ABC.

21 0.5.

22 Unknown.

23 80.

24 Yes.

25 Other.

26 No.

27 0.5.

28 90.

29 3.

30 40.

Accounts of Universal Services Providers

1 2002.

2 No.

3 --.

4 --.

5 No.

6 --.

7 --.

8 No.

9 --.

10 No.

11 --.

12 No.

13 --.

14 --.

15 --.

16 No.

17 --.

18 No.

19 --.

20 No.

21 --.

22 No.

23 --.

24 No.

Quality of Service

1 BH.

2 Yes.

3 Yes.

4 --.

5 No.

6 Yes.

7 Yes.

Quality of Service

8 Yes.

9 Yes.

10 No.

11 No.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 No.

4 No.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 No.

11 No.

National Regulatory Authorities

1 Communications Regulation 
Commission (CRC)

.

2 2002.

3 --.

4 --.

5 5.

6 PM/Council.

7 5 yr.

8 Cause.

9 No.

10 No.

11 --.

12 Court.

13 ADEFGHI.
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III. EU Candidate Countries: Croatia

Regulatory Framework

1 --.

2 2003.

3 2.

4 No.

5 No.

6 Ministry of Sea, Tourism, Transport and 
Development

.

7 Croatian Post Inc..

8 Plc.

9 100.

10 USP Board.

11 0.

12 4.

13 --.

14 --.

15 NCA.

16 Yes.

17 No.

Universal Service

1 DF.

2 Yes.

3 Yes.

4 No.

5 5.

6 Yes.

7 25.

8 No.

9 5.

11 20.

12 20.

13 ABCDEF.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 100 g.

4 3x.

5 Yes.

6 None.

7 No.

Reserved Area and Special Rights

8 No.

9 --.

10 ABCE.

11 Yes.

12 No.

13 No.

14 No.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABC.

4 ABCD.

5 ABC.

6 No.

7 --.

8 No.

9 --.

10 --.

11 --.

12 ABC.

13 --.

14 --.

15 Yes.

16 15.

Tariff Principles

1 Res. servs..

2 --.

3 No.

4 No.

5 US (md).

6 --.

7 --.

8 No.

9 No.

10 2.

11 Res. servs..

12 None.

13 --.

14 --.

15 --.

16 No.

17 No.

18 --.

19 Yes.
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III. EU Candidate Countries: Croatia

Tariff Principles

20 A.

21 3.

22 --.

23 --.

24 Yes.

25 --.

26 --.

27 --.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2006.

2 Yes.

3 Yes.

4 34.

5 Yes.

6 Yes.

7 32.

8 No.

9 --.

10 No.

11 --.

12 No.

13 2007.

14 No.

15 No.

16 No.

17 --.

18 No.

19 2007.

20 No.

21 --.

22 No.

23 2007.

24 No.

Quality of Service

1 BCFGH.

2 No.

3 No.

4 Later.

5 No.

6 No.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 Yes.

4 Yes.

5 Yes.

6 Other.

7 Other.

8 Yes.

9 No.

10 Yes.

11 No.

National Regulatory Authorities

1 Postal Services Council.

2 2004.

3 5.

4 267.

5 5.

6 Other.

7 5 yr.

8 Other.

9 No.

10 No.

11 Other.

12 Court.

13 BEFGHJ.
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III. EU Candidate Countries: Romania

Regulatory Framework

1 --.

2 2002.

3 2.

4 Yes.

5 Yes.

6 Ministry of Communication and 
Information Technology

.

7 Romanian Post.

8 State enterp..

9 100.

10 Min Post.

11 7.

12 7.

13 2 yr.

14 Discretion.

15 NCA.

16 No.

17 No.

Universal Service

1 C.

2 --.

3 Yes.

4 Yes.

5 5.

6 Yes.

7 2.

8 Yes.

9 5.

11 10.

12 20.

13 ABDE.

14 Yes.

15 Yes.

16 Yes.

17 Yes.

18 Yes.

Reserved Area and Special Rights

1 Yes.

2 Yes.

3 50 g.

4 2.5x.

5 No.

6 None.

7 No.

Reserved Area and Special Rights

8 No.

9 --.

10 --.

11 Yes.

12 Yes.

13 Yes.

14 Yes.

Authorisation of Postal Operators

1 Yes.

2 US.

3 ABCD.

4 ABCDE.

5 B.

6 Yes.

7 1.

8 No.

9 --.

10 --.

11 --.

12 B.

13 --.

14 --.

15 Yes.

16 189.

Tariff Principles

1 US.

2 Yes.

3 No.

4 --.

5 US.

6 --.

7 --.

8 Yes.

9 No.

10 --.

11 US.

12 None.

13 --.

14 US (USP).

15 Yes.

16 --.

17 --.

18 --.

19 Yes.
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III. EU Candidate Countries: Romania

Tariff Principles

20 AB.

21 6.

22 Unknown.

23 --.

24 Yes.

25 Unknown.

26 Unknown.

27 2.

28 --.

29 --.

30 --.

Accounts of Universal Services Providers

1 2004.

2 Yes.

3 Yes.

4 25.

5 Yes.

6 Yes.

7 22.

8 No.

9 --.

10 No.

11 --.

12 Yes.

13 --.

14 No.

15 No.

16 No.

17 --.

18 No.

19 --.

20 Yes.

21 USP firm.

22 No.

23 --.

24 Yes.

Quality of Service

1 D.

2 Yes.

3 Yes.

4 2005.

5 No.

6 Yes.

7 No.

Quality of Service

8 No.

9 No.

10 Yes.

11 Yes.

Complaints and Redress Procedures

1 Yes.

2 Yes.

3 Yes.

4 Yes.

5 Yes.

6 NRA.

7 NRA.

8 Yes.

9 Yes.

10 Yes.

11 No.

National Regulatory Authorities

1 National Regulatory Authority For 
Communications (ANRC)

.

2 2002.

3 --.

4 --.

5 1.

6 PM/Council.

7 5 yr.

8 Discretion.

9 No.

10 No.

11 PM/Council.

12 Court.

13 ABCDEFGHI.
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